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1.

2.

Audience in case of ........ is anon)T nous'

(A) Interpenonal communication

@) Cnoup commrmication

(C) Businesscommrmication

@) Mass con'munication

\Vhich ofthe following is a cold medium ?

(\) Radio

@) Cinema

(C)'Iblephone

@) New Media

3. N on readabiliry oiprinted matter due to inadeq'

ink is :

(A) Semantic noise

G) Psychological noise

(C) Physical noise

@) Erlemal noise

4. Homophil,vis:

l.\ D,,logue .idin,lccrurLn cato-

@) lmbalanced communication belwee

cornmuicator and receiYel

(C) Sinilaairy bet\&een coinmunicaor and receiver

(D) Ovcr confidence in aPerson

5. AIL of the foLlowing are barriers to el}'ective

conllllunicahon excepl i

(A) Eliminate noise

@) Communicationoverloads

(C) Lnpropertiming

Q) Distortion of information
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The author of"Merq Message atrd Media: Alook at

HumanCorqnunicatiod' is :

(A) Charles Wright

@) HerbertBruever

(C) WilbwSdtamn

@) NoamChoms(Y i

i

"Indian State Broadcasting Seflice' *2s started in

tle year :

(A) 1927

(B) 1930

(c) lsl6

@) 194'7

Ar edited sequerce in which a jrxr4osition of

seemingly uareiated shots is desigD€d to create a

mood or basic theme is knorla as :

(A) Shot Sequence

(B) Roughcuts

(C) Monlage

@) Run order

Whichofthe following \a€s notp€rtoffioE-Aligned

NeusAgencies Pool ?

(A) IRNA

(B) TASS

(C) PTI

(D) INA
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researcher s elpccld.:or' r1J J("(re" '' '\

refeared to as I

(A) Negative-case sampling

@) Extreme case s.xrpill]s

(C) T)!ical-case samDlirr'i

(D) Crirical-case sar]r;hg

Wl1o rms associated with ttre ttreory of Hegemony ?

(A) Antonio Glanrsci

@) George Gerbner

(C) Wilbw Schrar:m

(D) Everett M Rogers

i2. Hou' a brand-igoduct is ranked in a cefiain market i

(A) Product SPread

@) Produ.t Positioning

(C) PFductRange

aD) Producl Pilch

13. ihe 6rst Hindi daily published in 1854 was titled as :

(A) Samachar

@) SamacharSudhavarshan

(C) Gujaratsamachar

@) DainikBhaskar

t4. Radio frequencies occupy l-he Enge ftom:

(A) 3 kHzto 300GI1z

@) 30 kHzto 300GHz

(C) 3OO kIIzto 300GrL

@) None ofthe above

Who coined the telm'?ack Jorunalisni' :

(A) Hohenberg

(B) Herbed Gans

(C) PhiIiP MeYer

(D) TimothYcrouse

Who is the editor ofthe hoot org ?

(A) KuldiP NaYar

(B) SevantiNinao

(C) TN.Ninan

@) P Sainath

Making ne*s less intellectua-lly challenging so that a

larger audience can be gained is knowl as :

(A) Sensationalism

@) Magazinincarion

(C) Dumbingdo\an

@) SYrdication

In lltrich case the Supreme Court oflndia pronounced

ilui t""ao* of*," pt"'s is inherent in the freedom of

speech ?

(A) Cross roads vs Union of India

(B) Iodian Express vs Union oflndia

(C) Statesman vs Union oflndia

@) Romesh ThaPar vs State of Madras

Stualt Hall was associated with :

(A) FmmingTheory

@) RecePtionTheory

(C) hformationTheory

@) Inoculaiion Theory

Aqpe of sampLing used in qualirative research tlla!

involv.s .electing cases that disconiirrr the

r
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20. Which transitional

continuiq'?

(,c) wipl-

(B) Dissolve

(C) Iiade

(D) Cut

device is used to maintain

22. Who is associated \4'ith Development

Communication ?

' (A) Daniel Lemer

@) Erskine Childers

(C) Nora Quebral

@) MN Srinivasan

23.

21 . One deioition of"spinnirg" in PR mighl be :

fA) Distacting reporrers Nith inforr ation aborlt a

totalLy different evenl lha1.I the one lhey $]ant lo

leporton

(c)

Supplaoting the PR version of realiry over other

versions thar are less beneliciai to the spmner

Eliminating ail euphemisms in an effdtto shn\\

nothing but the harsh mrth

( hoosing lo gi' e fie \\ hole ' o+ lo on< ( ' 'r ''" -

reporter

@)

@)

Support

A sheet containing facts and detaiLed information on

any issue is kno{n as :

(A) SummarY

@) WriteuP

(C) Backgrounder

@) Lead

cMB-33148

Paper-III

).

)6.

An individual rvho believes that 6 6lsakdo\'m ol

t uditionul ,uto.. tuilt be lhe inerilable re suli of the

spread ofthe lntemet is said ro beiier e in:

(A) Technologicaldeten:rids:r

@) Manifest destio

(C) TechnoLogicalde':r;'::r

Q) I-arem desiir

The oos&equeruy- oco'miog number in a set of1'alues

is called :

(A) M@
(B) Mdie
(C) Mode

(D) R@ge

Which ofite follo*-ing is an example of altemative

news ag€ocy ?

(A) AP

(B) P.II

(C) ATP

@) lPs

7. Which ofthe fo1lo*ing seclions o i LlJian Penal Code

deals with obsceniB l
(A) 153 A

(B) 2e2

(c) 5 ot)

Q) 501

8. l he p'omhenl displa olcor-''r' -fr --"' fi1flt'

f\ shorvs,rd r ideo gar r( " ''n'J
(A) Product P Iacement

@) Prodr.rct Line

(C) Product Promotions

P) Product DisPlaY

{



The c.rmpaigl Lo'e-iiin:5c comml-rl-+ rad'o bcsdn

"o::,;:;"'''" 
Suorene co ""'-"1t'Il:

''airtrares ale pllblic properN ' \\'netr

pronoulced l
(A) 1995

@) 20oo

(c) 2005

@) 2010

Embedded joumalism is relaied to :

(A) lntemet relorting

(I3) RepodiiE about digital nedia

(C) \tr'ar rePorting

P) Con\ergenl jounaLism

Don Snowden was associated with " "' acrivities'

(A) CommuoftYDelEtoPEtrf

(B) Oniioe Journalisrt

(C) Ye)lowJownalism

@) Public Relations

31.

..' eJr.
Cop\righ1 ln a Lrtera!} \1orK sllosr5r I'u

fiom the dea*I of [1e aulhor'

(A) 10

G) i0
(c) 6l)

@) e0

A develoPing srory imPlies :

\\, \e\ ' on de\ cioPment relaled t''ue'

@) NeNs on nral development

(C) Ne\\ s on breakLhroLrghs

(D1 New: unfoldlng or er a period ol irne
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34. The sateilite used by Doordarshan for national

coverage in 1981' is i

(A) AT5-6

@) Aryabhat"

(c) IRS 1c

(D) rN-sAT lA

I5. PeopLe ^ho 
do n''n'" *'*:l::ff l:::l"o#;-- 

-uio,io oft]-t" -"diabecome 
relufia

own views' an effecl c alled :

(A) Pluralist reticeoce

(B) Cognitivedissonance

(C) SPiral ofsilence

@) Mutual dePendencY

j6. $/tjch media is laciliraui!g ihe panicipation and

empowercrent oiwomen I

(Ar Pubiic Service Brod^Tt,. 
-^,^^-,..

*:i tr*,"r, "*'* "ommercial 
broadcastjng

(C) Cooflrrriry media

(D) Coryorate media

37. A1Jazeeralaunched' 
ils Tv chalrnel in in2015'

(A) Indonesia

(B) Balkans

(C) Amenca

rT)r Pakistar

38. Whioh ofthe follol,ing is conect abort TASS ?

(A) News ageocy in Russia

@) NewsPaPer inRussu

iq R"dio stariott i''t Bttlgari"

@) TV cha$1el in Uzbekistan

r
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lnLegrJred 'nar\eting communicdri'r-,;n'ot'tl+:' 
r's'mnle'l:::::lo "n^""Ottonaooentoa:o

i Jen, i n i ns rhe orFer a"'"*' ": :: ::: ;: :]fl ;\ i".Tor'*","r1'"'Ji" ."" r"''*
*m:f"r"-,::*xl"ilffi i:l;;:;;;"1HT:::::::::l-,:::
;ll'L*."i,"*",1::::::;5:"I',.","", \ :l Hi";,;;;:;
ill'?:::I:,::.;;; J. Ti11"1'..1'-1;i--l ::l :T: ::",x ,1"

{,;) Bolh (A) ard (B)

;.' g5.1;ffifi11T,-fi:11Hffi 
\+o wr,^ * o"ra r::::i JIH j:;:; # Jlll;

- I conldencc ^. -*^-t "^nfideoct

py ffi a ****i'u'i:: ::.:h;f 
*\ 

:iti#"-f'fffi;tba, 
ae5 percent conideoc(

fiililr*""-"l,to"**eofregulations \ *--''
(A) It wi11be narrower

40. rhemailobiectiv*"'**:*T*:---'"," \ -^l'f:lilT,ii
fiTffi:""il;**":::*:T: \ ( T,:ffii;;:#,'"*^"
$] "J:;ffiffi:;'"io"1"i*""*u' \ @) tt*,tu""o.,"ua"'

i"C) st .ngth"n"om*toli"utionf,"ia \r; crrt"r=i.,
p1 auofth""uor. \" iiit:;. "t,ne.pincipies 

ot'contemporarvmasi

41. whose reseatch cortributed to midmal effects\ 
*, ILTluJlir, t"*"-'"*tt"u tt

H::il:*""*- \ '-', ::Ji:J;il.:r:."":,J#ili',lnl'Ti}.-,,uo'r""u \ o, 
'.-i*l'"t*::":.::ill;:H1f""

.,\) Schrafinn uuru ""-="'_ I 1u t ' '_ -''_ 
ious r einlorcement

(R, qhdnnor drJ \\e-\ (: \ "' 
f" 

" 
l rol r ds \ rcJr

(c) Karz a'nd Lazaaleld . I ^---.. r"sion. the'golden ralio' of 1rl '6 i

commtnicationtheory

ln neB'spaper design' the 'golden ralio' of 1 : L6 is

of rhe PrinciPle o li :

42.. \\ hat does it mea11 *hen ror-L calculate a 959/o\ 
$] :1ff."

i:$iT:::::,i;." :::1i:l::;:i::::i: 
*1 

i:l ff*x'' 
""oi"'.r 

t5' " "' the lirrJ ir Ll-'lo'tsr'trr

rB. ro,.,.anoe-q'o '"*"",.^ll]:]]l' " \r- no,, i is " rrlL rheatre ro.nl or :

*,iu**o"tn"nonu'"*'l1lllll,,,.,-*'\'''irt"r",,-"*o **
(q';;;"';;;;""'':l: :":;:"i:,'":'"""'\ E] 

,'lH;i..u""

*;ioo,r"roa.,l'"popuradonparameter \ l"J, ;;;r."u"'n
@) AIl of the above state$eots aietrue 

\ b, ***-u

(D Wlnmer aod Domnick
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49. In a givea t)?eface, a ........ rcfers to ihe

line bet\,veen two thick stokes.

ICANN, is resporuible for :

(A) komoting compaition and developiog poliq'
the Intemet's uaique identifiers

@) SupportingTelecondmunicaiiotridenralioaally

(C) Promoting Google products

@) Enluncing Iatelsat's fooPrirt

-\ssertio11 (A): Outsourcl:rg edirorial tasks is a trei]d
in todaJ's ne$spapers

Reason (R): Competitionfiom oiline mediars one

ofthercasons
Both (A) and (R) ale true
Both (A) and (R) are true. but (R) is Dot ihe
corecr expianation ol (.{)
(A) istrde. but (R) is lbise
(A) is false. bui (R) is lrue

Assertion (A): Science, technoiogy and agriculhnal

news gets meagrc coverage iir ladian
newspapers

Reason @): Readers are no longer interested i11

science, technology and agricr tlrral
news

Both (A) al1d (R) are tue
Both (A) and (R) are true, but G) is not the
correct explanation of (A)
(A) is ln-e, bui (R) is false

(A) is false, but (R) is true

Assc.tior iA): ICTs ha\'e led lo digital and
.no" cdc( d'!'d< -n L'- .o. -r.

R.rsor (R) : Societv is tiacrured on geo,smphical

and ideological lines

Both (A) and (R) are tue
Both (A) and (R) are true, but (R) is not the

conect explanation of (A)
(A) is true, but (R) is false
(A) is falsg but (R) is tue

-\\sertion (A):Conternporarl' PubLic Relations in
bu" nc,.c.," be.umir-! mo\r co'.rco.c

and lactical
Reason (R): Therc is intense competition among

business houses

(.4.) Both (A) and (R) are lrLre

(B) Both (.\) and (R) are !rue, but (R) is not the

correct explanation of (A)
(C) (A) istrue. but (R) is fatse

@) (A) is false. but (R) is hue

(A)

@)

(c)
(D)

(A)

@)

(c)
@)

(A)
(B)

(c)
@)

(A)

G)
(c)

@)

Seril

tr'lid-Lir1e

Link Liie

50. Who rvas the fir'st Clrairman of Press Council
India ?

(A) JusticePB. Sawant

18) JusticeA.N. Grovet

(C) Justice J.R. Mudholkar

@) lustice N{arkande.v Katju

51. Which ofthe following has tlle Iowest rcach in India

(A) CineriE

@) Radio

(C) Telelision

(D) Intemd .

52. Whichoftlefollowi{*asaotarccomrendatioo
MacBride Commission ?

1A,) Democratization o lCoom micaion

@) Developin! a Uniform global cuh.rre

(C) Prctecti€ human dghts

(D) Ensuri-ogprorection ofjoumatists
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a=--

il Asserdon(Ar: DicilJ phorogrcph)''' m're of
)/ N*rnv""-' 

nh-oror_raphic blufr or image

*"","" (*) , 

'"X::'"J;;e 
keen on enhanced i

(A) Both (A)and (R) are true

;, ;; r^ ard rRr-re rue o'rt 'Rt i'r'I

correct explanadon of (A)

(C) (A) is true' but (R) is talse

0)) (r\) is false' bui (R) 1s'imc

Identify the correct sequence (Q 58 to 63) :

I nfornation .lrld Broadc asting M inisters :

, ;; ;;' il"' K \d\'i' cdos'r'rKcuirar'rajDdl

Reddl" MarishTeuar

,", *(.r",'' Utt'"ta rKAdreni Gadeir'Jaipal

Redd\. NLanjsh le" xn

'a, 
OoJ* 

' 
K \d\ -' ) Shui'Gad=l' Ja:Ddl

Reddr.Ma:ris|':r':r'

,, ;;;"' Sr'r '' --o P-o'r '\rdr' h rt'\,n:

lKcuirxl LK \'1 '1-

ii. 
" 

aitrior"Pr'i" ""tq'!l "l*\ -

l.il"^P",i"t ,iii"'"i"" book' publisher' place o

@) !"*Jii.T'"",:'J",t;,. tide of the book' pLace o

o, i.l::"j;':;;ff"'-, author' publisher' prace

,t ) 
t:-tlril:liJ'?:;"r, 

ritie or the book' !La'e

Pubiicalion' Page

t' tff1i$:"JH"tns' 
curtivalion' Po*ertui ert'ecrs

I imited ef[ec'' 
,t vo.iorj

ts ) Po\\ erful eft'eds Llmite!l ettects' L u'r' "'"""'1"r"r"n 
,n" ,o,ro*1ng (Q. 64 to 68) :

,", i:::lXt"S?, to11ertul etrects' cr.]rtiv"t"''\u*. ni"a'"i u"',-,*' no"*' *u'* *on',
Lititedeffecs 

^..,,,.,"., ^. I (a) Reliance

lo:1 ^,t..*,*o 
4' BigFNI

" lil"'i*r" cha- char Ki llun'loe' Bt'ni"o'\ codc:

BalikavadhLr ^, ,..a r,- 'l ,u, (bl rclu

.." |".,i'ffi'^"*rananic'r'rcturK;a-tlr"\ ,o' i , I i

,c, l*L"=.au,,.*r rananicrracrarK errLrl rB) I i i I
\xdlnr , ,. ,---..u .J

pl iTn"v"arr", ur-roc, Buni-lad' Kahani Ghal 
@) 2 1 3 '1

, i.i,"d"ff".o ^ I '3' R(lidrcc

,o, ,[l',*l.o].,, nBcrda:enrne c'.rrri'aLion\ ,", *.*.,-"a"'.-"'' l' Rrdo\lirin-

LimitedEffects 1 ,., Sonf<",lYu'r 3' Rainbo$

I - ..,, r- D..r:. I Bi!l-\{

Video Production stages :

,ol *""."."'"tno'uy sroryboard Shoo ng

(Rr Screenpld)'Recce StoryDoard Shoolrng

,"a, i.oo"aro' *t""e- Screenpla)- 5hoocing

(D) Recce. Strorlboajd Screenpla)- Shoolmg

Establistrmeot of Doord'-rshanKen&as 
:

(A) Borobay Calcufta- Jalandhar' Srinagar

fBt Bombal' Srilagar' CJcr'rna Jalandhar

,Cr BoroUuy, S'il'g* Jalan&ar' Calcurta

(D) Caicul, Bombay' Jalaodbar' Srilragar

Ghar Ki
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5. Majorresearch slridies and resgalrh melhod:

qal .l tl l. Anfiropol"gicJ

' 
br .l4ro"o l. I \Penm(r'

rc r Tlrf P- r ('. .''r,ice : ' ongiuniru

ial tut*utl*tring '1' contentAral-r sis

Statistical tests and Purpose :

(a) T-test

(b) Chi Square

(c) ReEession

(d) ANOVA

Code:
(a) (b) G)

(A) 4 3 2

(c) 2 3 1

(D) 2 3 4

consent

Code :

(a) (b) (c)

(A)312
(B)231
(c) 2 41
@)213

67. Adlertisements and Positions :

(a) Bann$ l'

(b) Island 2'

(c) EarPanels 3'

(d) Ribbon

1. Prediction

l. ,Association

-1. Means of tu'o
goups

.i. Vifiadonanong,
between groups

(d)

1

4

i

(d)
4

3

4

Strips on lop, right or

bottom
Displa,v ad amidst

cLassilleds / ne*s

Ad across tl, e rreb

screen
,1. Ads on erti,er side

name plate

Code

(A)
(B)
(c)
p)

(b) (c) (d)

23'l
321
241
211

(;
1

4

3

3
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68. N{ag.zine and Publishing hot':se :

(a) lndiaTodaY

@) Camvan

(c) Sociery

1 . Living lv{edia

2.lvlagna

3 Deliri Press

(d) Dou..nio earth 'l' CSB

Code:
(a) (bl (c) (d)

(A) i 1i I
(ts) : 12 4

(c) 4 3 i 2

(Dl 1 3 21

Read the iollo{ing pissage end a'swer th?

questiDns 69-75 :

It can be algued fiat much consumel ciissarisi'action

wifi marketing strategies arises lrom arr inabiilq ic

aim advertising .!t on1-v rhe llkely bn-vers oia given

product. 
-fhele 

are three gfoups olconsumers 1!ho

ai. affeltel1b) !he marketing pro cess ' First ther: is

il'e lnrri'ei seernenl people rvho needrhe conmroditl

in questior S econC, iilere is fie proEam target-people

-$e-ar\(. e'J'(i " c"'( ''ii''\'-z'rcns'i''
for a speci'[c proriuci. L']!s oi people mal ne:d

rousers, but onli a 1e'ri qunliri' as IL\31] b"rye$ cl"€l'

expensive clesigner tlouscrs' fiiall) there is lhe

program audience - All people u'ho are actuall--v

erposed to fie malketing prograrn \\'ithout reqard to

whetherthcyneed or\1ant the product' Thesc three

l'o lp- .uc lar(,\ ide.]"'r' '\n r"ep i''n 'rccrr'

occasioDally in cases \'here cLlstome$ tbr a pa'lticLrlar

industrial pr oducr mal be feu'imd easily identilLab Le

Suclt customers. all sharing a panicular need are llkel-\

to tbrm a meanjngful target. lbr exampLe' all compa'ries

{ith aparticular application ofthe product in question'



such as high-speed fillers ofbottles at brclteries ln

such circumstances. direct selling (marketing that

reaches only the program targeO is likel] lo be

economically jusdfied, ,Lnd hi gh1) specialjzed trade

media exist to erpose members of the program

terget-and cnly membels olthe pro$ am target-to

the m.(ketir g Pro g1 am '

69.

Most consumer-goods malkets are signifrcantly

different. T)?ically, there are many rather than ftv

potential customeIs. Each represents arelatively smail

percentage ofpoterltial sales Rareiy do memitrs oi

a parlicular markei segment group themseh'es neatly

into ameaningliri progamtrrgel There $e suhstential

differences among consumers with sinlilar'

demographic characteristics ' Evenwith all the past

decaoe' adt ance" rr inlor"iar :un Ie' hno o:l' o''e'

seLling ol consumer goods is rare and n1'ss

The passage suggests which ofthe foLlowing about

highl,v specialized t1'ade media l'

(A] Thel shor.Lld be used onl--v l'hen direct selling is

not economicaliY 1'easible

@r lhe) cdn oe u\ed ro e\i'Loe ftom Ihe orog'am

dLro'ence people\\hoare nn fall ol Lhe orogral_

'thiy are used onty for very elpensive products

They are rarely used inthe implementadon of

marketing progarns for industriaL products

marketing-a markeiilrg approach that ailn s at a i\iLde

alrdience-rimains the on1) economicall]' t-.esible

mode. Unfortunatel-r', tl, ere a1e feu'media that allol\'

Lhe marketer to direct a ma'rketing program

e\clusil,ei-v !o the progtram target lnevitabl)' people

get exlosed to a great deal ofmarketing tbr producrs

in lvhich the,v have no interestand so thev become

annoyed.

(c)

@)
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Paper-III

1.

The passage suggests which ofthe following abor

direct seliing ?

(A) It is used in the marketing of most indusl

products

iB) lt is often used in cases wherc there is a 1a

program target

(C) It is not economically feasible for most marl(el

progmms

(D) lt is used only for products for which there

rnany f otentiai custome$

The authol mentions "trouseN" most likeLy in order

(A) make a comparison between lhe progam tal

and the Proglam audience

@) emphasize the similarities between the marl

segnent and the Progam target

(C) prol,ide ao exampie ofthe rlay thtee goups

consume$ are affected by a marketing progra

@) clarifi the distinction b€tlveen the marlct segme

and the Progr am target

Which ofthe followiog best exemplifles the situati(

described in fie last two sentences ofthe passage 1

lA, A prooLcL sri'able lor rlomen age 'l-J0
markeLed al n'eedrgs afie"ded on]] bi oo'enli'

custome$

G, A corpany de\ elopt a neu product rnd mu'

oelelop an advenistng campaigr to create

market for it

r,C1 An idea [or . specialized producl remdin

unexplored because media exposure of thr

product to its few potential customers would b(

too expensive

(Dt A producr .uitable for oren age o0 and over i:

advenised i-n a magazine read b) adJ'ts ofall 3ge:

2.


